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Content to be addressed regarding dissemination

and awareness of the SDGs

background As awareness of the SDGs and actions toward a sustainable society grow, there is an
increasing need for the promotion of the SDGs by active citizens who are willing to
take action toward achieving the SDGs. As leaders who will lead the region toward the
realization of a sustainable Sendai (city), we have decided to implement this project
based on our belief that it is necessary to establish a model for promoting the SDGs
from Sendai through citizen collaboration based on a diverse network.

Objective.
* Raise awareness among citizens to act on their own toward the achievement of the SDGs.
= Establish a model for promoting the SDGs together with diverse actors.

* Disseminate the SDGs promotion model through citizen collaboration both domestically and internationally.
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Project Name : SENDAI SDGsWeek 2024
Sponsored by: Sendai Junior Chamber of Commerce and Industry
Co-sponsored by: Sendai Sustainable Project, Sendai City
Cooperating
Organization: General Incorporated Association, Tezenji—dori Area Management
U Media Inc.
AIR FIELD, a student organization
Generalyx Corporation
D ur at i on : Sunday, September 22 - Saturday, September 28, 2024

V e n u e > Jozenji—-dori Green Belt, West Park

Number of visitors: 10,000 people

Cooperative events during the same period

We promoted SDG-related activities throughout the area in cooperation with
events held at the same venue and in the neighborhood during the period of
the event.

SDGs initiatives were promoted throughout the area.

Sunday, September 22, 2024

Highway Festa

Organized by: HI-EI Hitachi—-net Regional Liaison Committee
(NEXCO East Japan Tohoku Branch Office, etc.)

September 27 (Fri.) - 28 (Sat.), 2024
Tachimachi Tachimi
Organized by Soon Tachimachi

Saturday, September 28, 2024
Senior GCitizens Lively Festival
(Organized by: Executive Committee of Sendai City Senior
Citizens’ Lively and Healthy Festival, Sendai City)
(Sendai City Health and Welfare Foundation)

Nominal Support: Miyagi Prefectural Government / Sendai Chamber of Commerce and Industry / Sendai Tourism International Association
Miyagi Branch of Tohoku Electric Power Company / The 77 Bank, Ltd. / Kahoku Shimpo Inc. / Tohoku Broadcasting Co.
Miyagi Television Broadcasting Corporation / Higashi Nippon Broadcasting Corporation / FM Sendai Inc.
Sendai Living Shimbun Inc. / The Yomiuri Shimbun Tokyo Head Office Tohoku Bureau / The Asahi Shimbun Company /
The Mainichi Newspapers Co. / Sendai Branch Office of Nihon Keizai Shimbun Inc.
Tohoku University Graduate School of Economics and Management SDGs Labo
General Incorporated Association Food Miyagi Ouen—-dan / Miyagi SDGs Farm
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About SENDAI SDGsWeek 2024

Program
[Opening Ceremony]

On the first day of the event, we received greetings from the representative of the organizer
and the co-sponsor, the mayor of Sendai City, and held a ceremony with the cooperating
organizations and businesses.

The “Smile Tree” was also open to all citizens who visited during the event.

The “Smile Tree,” which was open to all citizens who visited the event during the event
period, featured our thoughts on the achievement of the SDGs.

We also consulted with the local media, Kahoku Shimpo, in advance of the event, and were able
to get coverage of the day’s events.
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About SENDAI SDGsWeek 2024

Program

[ Booth Exhibit ]

A total of 89 companies and organizations exhibited booths related to
the dissemination and promotion of the SDGs over the seven—-day period.
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Program

[ Radio Booth ]

With the cooperation of “Radio 3 (FM
76.2)” and “Innovation Platform IDOBA”
located on Jozenji—-dori, a part of the
function and some of the exhibiting
organizations broadcasted their PR on the
radio. By disseminating our efforts outside
of the venue, we were able to provide a
mechanism for our efforts to reach more
citizens.

The recorded content was broadcast on
October 4 and October 11, 2024.
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Col laborative Events

[ highway festival ]

On September 22, we col laborated with Highway Festa Tohoku 2024 held at Kotodai Park. D EzRgdboaeoEl]
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a daily basis, we were also able to plan a used clothing forest, which provided an
opportunity for the Jozenji area as a whole to participate in SDGs initiatives. EHET“HABLEGﬁALS T
DEVELOPMENT T’ oo

HEOMAL. SDGs[12. 2<3RETHIWE | &
BETIEEDGEHEUET.




About SENDAI SDGsWeek 2024

Col laborative Events

[ drinking on a standing timber pole
(often used as a stand for religious offerings) ]

On September 27 and 28, we collaborated with Tatemachi Tachinomi held on Jozenji—dori.
Tatemachi Tachi—-no-Tatami has a strong connection with the SDGs, as they practice trash
separation in their regular events, and since the event was held during the same period and at
the same venue as SENDAI SDGs Week 2024, they kindly accepted the placement of our banners.
This year's event also served as a verification of the possibility of holding the event at
night, when it is cooler, in light of the unusually hot summer.

This year, however, we were not able to conduct the original verification because the weather
was relatively cool during the daytime, unlike in the past, but Tatemachi Tachimi—san showed
that, unlike during the daytime, setting up more chairs and tables would attract more people
and keep them there.
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About SENDAI SDGsWeek 2024

Col laborative Events

[ Octoberfest ]

On September 22 and 23, we collaborated with “Sendai Oktoberfest” held in
Nishikicho Park to create a satellite venue in Nishi Park to enhance urban
circulation. Although heavy rain on the day prevented the event from
attracting as many visitors as expected, we believe that the event provided
an opportunity to link parks in the center of Sendai with Jozenji—dori
Avenue, and to collaborate with other SDGs events as well.
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Seat group for ongoing efforts

Although the JCI Sendai has been involved in many projects, the number of members has been declining along with the population. A decrease in the number
of members leads to a reduction in the annual budget and a reduction in the scale of our projects due to a shortage of staff. Therefore, we have decided
to collaborate with other organizations that also care about the future of Sendai (and the city) to ensure the ripple effect on the citizens of Sendai by
expanding the scale of our activities, and to ensure the profitability necessary for the continuity of our activities.
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About SENDAI SDGsWeek 2024

Revenues and Expenditures of Funds

Most of the funds for the event are raised through sponsorships, but about 10% of the funds are raised through sales from private companies and
citizen exhibitors during the event period.

As JCI Sendai is a public interest incorporated association, it is not able to generate profits. Therefore, we considered the flow of funds so that
the private sector could feel the economic benefits of the event by paying a portion of the sponsorship and exhibition sales collected by the
sponsor to the private sector as a management fee. However, due to the poor weather, the exhibition fee |inked to exhibition sales was less than
20% of the initial forecast (approximately 4.7 million yen). If sales are half of our initial forecast, the event can be held without support from
subsidies, etc. If sales are as initially forecasted, the event can be held with only half of the sponsorship fee. In order to make our activities
sustainable, it is inevitable to increase both the number of participants and the number of visitors based on empathy, and we believe that it is
necessary to continue our activities to achieve this goal.

Cost of holding the event
10, 879, 892H

Outsourcing costs to
the private sector of
the costs of holding

the event

Sponsorship income
8,270, 000H

Exhibit fees linked to exhibit sales
870, 070M

Subsidies, etc.
1,739, 8221
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About Sponsored Tools

We prepared 9 types of sponsorship tools such as banners and |amppost
flags, and received sponsorship from a total of 126 companies,
organizations, and individuals
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The city of Sendai, a city of disaster prevention and environment, has been working on the promotion of a
“culture of disaster” . The Junior Chamber of Commerce of Sendai has been advocating “disaster prevention
without preparation” so that Sendai citizens can naturally become aware of disaster prevention in their daily
lives in order to reduce secondary disasters in case of emergency by spreading “disaster culture” .

e e
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About SENDAI

SDGsWeek 2024

Impressions from GCooperating Organizations

[ General Incorporated Association Tezenji-dori Area Management ]

* The Jozenji Street area is a symbolic area of the City of Trees, rich in greenery
despite its location in the heart of the city. The Jozenji Street Zero—carbon
Challenge and the Jozenji Street Circular Project, with which we have collaborated
this time, are both working to enhance the brand value of the Jozenji Street area
through activities that make the most of the zelkova—Ilined streets

» However, the time for information dissemination to the public, as well as corporate
sponsors, has been slow and not fully penetrated.
We think it was significant that we were able to communicate our efforts at the
function this time. In the future, it would be a good opportunity to expand the
initiative beyond the central Sendai area, such as through the participation of many
companies.

[ Generalix Corporation ]

» The fact that the event was held on Jozenji-dori, a symbolic area of Sendai, which
is a leading decarbonization area, gave us a sense of the symbolic image of the City
of Trees as well as the environmentally conscious attitude of the city

- The fact that the event was held at the same time as the Oktoberfest made it
possible for customers to visit the exhibition

» Exhibitors offered a variety of services related to the SDGs from different
perspectives

* We hope that the event will be held again next year, but there are still issues to
be solved in terms of attracting visitors and the weather.

[ AIR FIELD ]

- It was good that I could make connections with exhibitors and management.

« I think there are some issues to be solved in terms of attracting visitors, though
it is difficult to say because it depends on the weather.

I think we could have had a better atmosphere if we had more children and their
parents.

I think it is significant that an SDG event is held in the center of Sendai for a

week, and I think it will become a major event in Sendai if it is held again next year

[ UMedia Inc. ]

» The content matched the atmosphere of the Jozenji—dori area, and I felt that its appeal
to the public was enhanced.

» The environmental preservation efforts, in particular, will have a greater impact if
continued, with concrete actions being taken in West Park

« It would be good if early planning and release of corporate sponsorships could be made
possible, as it would make it easier for companies to enter the market if they continue to
do so.

« In addition to creating motivation as an event, it is necessary to have an ongoing
mechanism to connect the event to radio programs, for example

- The publicity (quantity and timing) was insufficient, and we were not able to
communicate the integrated efforts to the public. On the contrary, we believe that if the
event can be disseminated to the public, it will become more important as an event that
solves social issues.

[ Tatchimachi Tachinomi ]

= Since the event is mainly held in the evening, if it can be held at the same time in
the future, synergistic effects can be expected.

- As for SDGs initiatives, since business trash bags are also costly, we have created
collection points instead of setting up trash cans and stacking cups and trays to
reduce the bulk of the collection.

- We are not aware of the extent of cooperation, but we feel that there are other
things we could have done if we had held more meetings at an early stage

[ Sendai City Policy Coordination Division

« [ think it was good that we used Jozenji—-dori, where various activities are being
undertaken in cooperation between the public and private sectors, as a field to show how
various groups are working together

» ] think it would be desirable to have the main venue covered in case of rain. (Also from
the viewpoint of attracting visitors)

- The fact that the website was not updated until later was also pointed out by other
divisions within the Agency (the event details were not posted on the website, and
inquiries came in from various divisions asking if the event was really going to be
held). ). We would like to see consideration given to this from the next fiscal year
onward

» However, it would be better if the schedule and prior coordination for video shooting
and other events involving executives could be made as early as possible so that both
parties would not be in a rush

- We believe that this is partly due to a lack of manpower, so we suggest that you
consider reviewing the system as necessary

» Translated with www. DeepL. com/Translator (free version)
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Issues to be addressed for future events, etc.
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[ Question 1 ] What forums have you participated in?

T Rl

9H 28 IA—J=243 _ 3 [F.I.)
220 [ Tewd—d. | {10.3%|
OH22H | ERETDE 15 . . 15 4%

230 (7 e ——

9H23IE 9 - BEH. T [17.9%)

QA 238 AL, I 15 (XA G
8H 238 [FREFE. . 0.5

GH23IE [ 2xl-vEL . -2 (51%)

SHI8E ERTADT.. I - {10.3%)

H: 8E0=F2200 . -1 {25%)]

[ F £ EDE SR, N 3 (7. 7%)

2a=—2hLGEeEL T B (15.4%)
1-?'-|‘.I.-".'-'"—_ 8 [20,5%)
| B EFAL|

0 5 10 15

<Verification>
On September 23, 38.5% of the respondents participated in “Happiness on Earth, Our Happiness — My Action Creates Future Smiles” and on the same day,
20. 5% of the respondents participated in “Can Unused Items Turn into Money? Reduce, Reuse, Recycle” (Ms. Mami Udagawa) on the same day. 20.5%

participated, showing the effect of inviting guests. Participation in the other forums ranged from 10-20%, with bad weather on the first day resulting
in low participation.



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 2 ] Please tell us about the forums you participated in above that you enjoyed or that led
to learning, etc.
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< Verification>

80.7% of those who participated in the forums indicated that they enjoyed or learned from the forums they attended, indicating that the content of each forum was appropriate for the
general public.



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 3 ] What was your perception of the SDGs prior to participating in SDGsWeek?

<Verification>
While 43.6% of respondents said they were working on the SDGs that they could be familiar with, 56.7% of those who were not working on the SDGs were not
aware of them as their own affairs, including recognition.



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 4 ] What is your perception of the SDGs after participating in SDGsWeek?

<Verification>
The result was that 92.3% of the respondents answered that they did not think it was necessary to work on the SDGs, and 92.3% answered that they would

like to work on the SDGs, tell others around them about them, and encourage many people to put the SDGs into practice. Although more than half of the

respondents did not recognize the SDGs as a personal matter, including awareness, we believe that SDG Week has raised the awareness of many people to

take their own actions toward the achievement of the SDGs.



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 5] Did your participation in SDGsWeek give you any tips on how to put the SDGs into
practice in your immediate surroundings?
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<Verification>
87.2% of the respondents answered “Yes” to the question, and we

also received answers for specific initiatives such as “separating
garbage” and “not leaving food behind. In addition, the responses
that it was helpful that there were people who were engaged in
initiatives that were different from their own, suggests that we were
able to provide hints from a different perspective to those who were
already engaged in such initiatives.



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 6 ] We believe that your efforts will lead to the realization of a sustainable city, and
in that sense, have you become more aware of the need to take action yourself?

1% (TTIE

[ Question 7 ] If you answered “increased” above, we would like to ask you this question. What are
the SDGs that you can work on (free answer)?

<Verification>

The 87.2% response rate of “increased” indicates that the program was able to provide an opportunity to bring about not only the specific efforts
described in [Question 6], but also mental changes such as “not hiding one' s gender identity and living as one’s self” and “taking an interest in and
working on one's gender identity” .



Results of verification throughout the entire process

(public participant questionnaire)

[ Question 8 ] How did you hear about SDGsWeek?
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<Verification>

The most common response, 38.5% was to “see the Jozenji—dori streetlight flag ad,” followed by 28.2% for “SNS,” “website,” and other publicity
tools. The results indicate that the streetlight flags will continue to be used as advertisements and can be considered for next year, but the cost of
sponsoring advertisements is a significant expense, so careful consideration is needed. In order to further spread awareness to the general public, we
believe that we need to devise a way to communicate our message through SNS and other means.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 1 ] What was your perception of the SDGs prior to participating in SDGsWeek?
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<Verification>
Half of the respondents (53.8%) answered that they “had been working on the SDGs in some way that was familiar to me.” However, 23.1% of the
respondents answered “I knew that the SDGs are sustainable development goals, but [ didn't know the specifics. Although awareness of the SDGs is

spreading, 23.1% of the respondents felt that they are working on the SDGs as initiatives, and it is necessary to make them aware that they are working
on the SDGs.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 2 ] What is your perception of the SDGs after participating in the SDGs?
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<Verification>

69. 3% of the respondents are working on or practicing the SDGs, and 30. 8%
have decided to work on the SDGs, indicating that they are aware of the
SDGs. We were also able to provide an opportunity to change people’s
awareness of the SDGs through the event, with some participants
specifically targeting “to be conscious of maintaining and improving the
environment” and others saying “I realized that the SDGs can be started
from something close to home after participating in the event.




Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 3 ] Did you learn any tips on how to implement the SDGs in your daily life from
participating in the SDGs?
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<Verification>
Half of the respondents (53.8%) answered that they “had been working

on the SDGs in some way that was familiar to me.” However, 23.1% of
the respondents answered “I knew that the SDGs are sustainable
development goals, but I didn't know the specifics. Although awareness
of the SDGs is spreading, 23.1% of the respondents felt that they are
working on the SDGs as initiatives, and it is necessary to make them
aware that they are working on the SDGs.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 4 ] Do you think that the promotion of the SDGs is a necessary initiative for Sendai to
achieve sustainable development?
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Verification
The number of respondents who answered “agree” was 92.3% indicating that they once again recognize the necessity of promoting the SDGs for Sendai.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 5] Did you want to work toward Sendai’s sustainable development with a sense of being
a party to it?
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< Verification>
The number of respondents who answered “agree” was 92.3%, which means “If

you live in Sendai, you should work for Sendai” and “I think Sendai will become a
better place if each and every one of us has a sense of ownership. We were able to
increase the number of people who are aware of the importance of their

involvement in the project while improving the awareness of those who are

involved in the project.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 6 ] What kind of cooperation do you feel you were able to achieve with stakeholders
outside of your own company or organization through SDGsWeek?
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<Verification>
The percentage of respondents who were able to cooperate, cooperated but were not able to

cooperate, and had no opportunity to cooperate each settled around 30% with the result that
about 60% of the respondents were not able to cooperate. There was not enough content for each
organization and company to cooperate more. It was important to provide a place for exchanges
and meetings where each organization and company could feel that they could cooperate with

each other.



Results of verification throughout the entire process

(questionnaire for participating business groups)

[ Question 7 ] Would you like to participate in SDGsWeek again next year?
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<Verification>
The number of respondents who answered “agree” and “disagree” was about half, at 53.8% and 46.2%, respectively. In order to reach a large number of people using the media
and the Web, we need something that attracts their interest to visit the venue.



Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 1 ] What programs have you participated in? (Multiple answers allowed)
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In the Function Program, participation in “Happiness on Earth, Our Happiness — My Action Creates Smiles for the Future” was the highest at 32.1%, showing the effect of
inviting guests as in the general survey responses, and “Smile Tree” and “Message Relay” also had participation rates exceeding 32.1%. The “Children’s Project,” “Smile Tree,”
and “Message Relay” also had participation rates exceeding 32.1%. The “Foreppi and Flower Planting Experience,” which had the lowest participation, was attended by 3.8%,

which we believe is due to the relatively low participation rate since the content of the event was geared toward children.




Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 2 ] What programs did you participate in that you learned from or think should be planned
in the future (multiple responses al lowed)?
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<Verification. >

There was no particular program that stood out in terms of participation, with an overall participation rate of 10-20% About 80% of the
participants indicated that they learned a lot from attending the programs or that they should plan more programs in the future, so we believe that
all programs were appropriate for our members.



Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 3 ] Did you feel that the SDGs were promoted throughout SDGsWeek?
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64. 2% of the respondents answered that they “felt it” because they
overheard people passing by talking about “SDGs” and thought that the
Smile Tree and message relay were good ways to reach out to the general
public. The reason given was that “I didn't feel it” was a harsh
evaluation, with 35.8% of the respondents saying that they “felt there
were not enough visitors” and “I wondered how the SDGs were being
communicated to the public through SDG Week,” and the survey questioned
the issues from the perspective of public relations and the content of
the event. The results of the survey highlighted issues that need to be
addressed for next year's event, including the content of the event.
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Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 4] Do you think that many organizations and citizens were able to work together during SDGsWeek?
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Half of the respondents (62.3% “agree” and 37.7% “disagree”) felt that “many
organizations and citizens were not working together” and that “we could have had
more visitors if we had worked together. We thought that we had not been able to
demonstrate the power of collaboration well. We should have made it clearer what
specific benefits would be achieved through collaboration, set goals, and worked to

achieve them.
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Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 5] Did you understand the importance of citizens working together in building a movement as
Sendai JGC?
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<Verification>
69. 8% of the members answered that they were “able to do it,” which is much more than half of the responses to [Question 3] and [Question 4].
However, the reasons given for “could not be done” were “the event would have been more lively if we had worked together with the citizens” and
“I thought this project would not be possible without the citizens,” which served as a reminder of the importance of thinking from the standpoint
of the citizens.



Results of verification throughout the entire process

(Sendai Junior Chamber membership survey)

[ Question 6 ] Did you get any tips on how to act on the promotion of the SDGs from a familiar place?
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The “I have obtained” response was 69.8% and there were multiple
responses regarding the use of “Mercari,” which is recycling. In
addition, “garbage separation,” which was also mentioned in the general
survey, is familiar and easy to do, and there were many responses for this
topic. Those who responded “didn't get it” also said, “I don’t know to
what extent the familiar action tips indicate, but I didn't get many tips
that I want to start tomorrow by myself,” which made us feel that we need
to examine the contents we can offer more carefully.
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Project Implementation Photographs
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